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This is a brief introduction to Harun Farocki, a German filmmaker, media theorist and 
artist who critically re-documents war, science, technology, media and mass culture 
to provide other critical extensions.The paper closely analyzes his film "Still Life" 
(1997, 56mins) and includes other works by him in order to explore the "mass 
culture" aspect of his work.  The film juxtaposes and/or alternates still life paintings 
predominantly from the 16th and 17th century with advertising.  Images of money, 
cheese and beer are shown painted down to the last detail and meticulously staged 
to evoke consumer greed.  Farocki's film tracks the similarities and differences of two 
kinds of portrayals, in which goods and things almost appear as fetish objects. 


